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. Username: Ensure it's consistent across all
platforms and easy to search.

Profile Picture: Use a high-quality, recognizable
Image (preferably your logo or a professional
photo).

e Bio: Craft a compelling bio that highlights your

unique selling points and includes relevant
keywords.
e Links: Include a link to your welbsite or a link tree
for multiple links (streaming platforms, merch
store, tour dates).

Contact Information: Make it easy for fans and
Industry professionals to contact you (emaill,
booking info).

e Pinned Post: Highlight your latest release, tour

dates, or important announcements.
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Content Strategy
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Content Calendar: Plan your posts in advance to

maintain consistency.

Content Mix: Balance promotional content with
personal, behind-the-scenes, and engaging posts.
Themes: Establish recurring themes or series (e.g.,,

Music Mondays, Throwback Thursdays).
Visual Content: Use high-quality images and
videos to capture attention.

Captions: \Write engaging and relevant captions
with a mix of humor, storytelling, and calls-to-
action.

Hashtags: Research and use relevant hashtags to
iIncrease visibility.

Collaborations: Partner with other artists or
influencers to reach new audiences.
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Engagement
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Respond to Comments: Show appreciation for
your fans by responding to their commments.
Engage with Other Accounts: Commment and like
posts from fans, collaborators, and industry
accounts.

Live Interactions: Host live Q&A sessions,
performances, or studio sessions.
Contests and Giveaways: Encourage
engagement by offering prizes for sharing your
content or participating in challenges.
User-Generated Content: Share content created
by your fans to build commmunity and loyalty.
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Brand Aesthetic

Visual Consistency: Use consistent colors, filters,
and styles in your posts.

Logo and Branding: Incorporate your logo and
branding elements into your visuals.
Theme: Establish a visual theme that reflects your
music and personality.

Templates: Create templates for recurring posts to
maintain a cohesive look.

Brand Voice
Tone: Define your tone (humble, witty, emotional)
and keep it consistent across all posts.
Language: Use language that resonates with your
target audience.

Storytelling: Share personal stories and
experiences to connect on an emotional level.
Authenticity: Be genuine and transparent with
your audience.
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Analytics and Monitoring
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Track Performance: Use platform analytics to
monitor engagement, reach, and follower growth.
Adjust Strategies: Analyze what works and adjust

your content strategy accordingly.
Goals: Set specific, measurable goals for your
social media performance.

Feedback: Pay attention to audience feedback

and adapt to their preferences.
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And I'm Guessing That YOU ARE
One Of Those Artists.

So, If YOU ARE a Curious Creative,
Here's a Link to My #1 Selling ‘Shortcut’
Program That Includes my
60 Minute Branding Masterclass.
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Condensed Knowledge:
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Define your unigue sound and style.
Highlight your standout features and backstory.
Craft a compelling bio with personal anecdotes.

Expert Insights:

Use metaphors to make your story relatable (e.g., "My
Jjourney is like a vinyl record —sometimes it skips, but the
music keeps playing").

Share authentic struggles and triumnphs to build a
connection with your audience.

Efficiency Boost:
Focus on the aspects of your story that resonate most
with your fans.
Keep your narrative consistent across all platforms.

Practical Examples:

If you started making music in your garage, mention how
that grassroots beginning shapes your sound today.
Case Study: | ook at artists like Ed Sheeran, who uses

personal stories to create a strong fan connection.
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Use the same profile picture across all platforms
for easy recognition.
Your bio should include a call-to-action (e.g,
"Listen to my latest track [link]").

Efficiency Boost:
Use tools like Canva for professional-looking profile
pictures.
Linktree makes managing multiple links easy.
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Practical Examples:

AN\\N

Bio: "Award-winning artist blending hip-hop and
jazz. New album out nhow! Jr' [Link]"
Pinned Post: Feature a teaser video of your latest
single with a link to the full track.

Visual Aids:

Diagram showing the optimal layout for a social
media profile.
Example profile with annotations on best
practices.
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. |dentify your core principles and long-term goals.
e Communicate how these values impact your music and fans.

Expert Insights:
e Align your values with your actions and public statements.
e Ensure your vision is reflected in your music and interactions.

Efficiency Boost:
C Regularly revisit and refine your values and vision.
. Keep your messaging clear and consistent.

Practical Examples:
e Example: If you value authenticity, always engage honestly
with your audience.
e Case Study: Beyonce's consistent message of empowerment
and self-worth.

Visual Aids:
e Create avision board that visually represents your goals and
values.
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Condensed Knowledge:
Decide on your visual aesthetics and style.
Maintain a consistent online and offline presence.

Expert Insights:
Engage with media and press strategically to reinforce your
brand.

Be authentic and transparent in your commmunications.

Efficiency Boost:
Use social media tools to schedule consistent posts.
Regularly update your profiles to reflect your current brand
Image.

Practical Examples:
Example: Use a signature color scheme in all your visuals.
Case Study: Lady Gaga's consistent and bold public persona.

Visual Aids:
Develop a style guide for your visual aesthetics.
Use a mood board to plan your public image and branding.
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Build a professional team that understands your brand.
Create high-quality content and optimize your online presence.

Expert Insights:
Invest in professional recordings and visuals.
Utilize SEO strategies to enhance online visibility.

Efficiency Boost:
Use project management tools to keep your team aligned.
Regularly audit your online presence for consistency.

Practical Examples:
Example: Ensure your website is mobile-friendly and easy to
navigate.
Case Study: Taylor Swift's professional and polished online
presence.

Visual Aids:
Create a content calendar to manage releases and promotions.
Use a website wireframe to design your professional site.
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Commit to continuous learning and seek feedback.
Find a mentor for guidance.

Expert Insights:
Stay updated on industry trends and technologies.
Regularly assess and improve your skills.

Efficiency Boost:
Use online courses and workshops to expand your knowledge.
Implement feedback quickly to enhance your craft.

Practical Examples:
Example: Join a music production workshop.
Case Study: Pharrell Williams's constant innovation in music.

Visual Aids:
Create a personal development plan with goals and milestones.
Use a skills assessment chart to identify areas for improvement.
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Condensed Knowledge:
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Prioritize physical and mental health.
Balance work and personal life.

Expert Insights:
Incorporate mindfulness and stress management techniques.
Seek professional help if needed.

Efficiency Boost:
Establish a routine that includes regular exercise and rest.
Set boundaries to ensure personal time.

Practical Examples:
Example: Practice daily meditation or yoga.
Case Study: Demi Lovato's emphasis on mental health.

Visual Aids:
Create a wellness routine chart.

Use a self-care checklist to ensure you're taking care of your
health.
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Condensed Knowledge:

Content Calendar: Plan posts in advance.
Maintain consistency.

Content Mix: Balance promotional content
with personal, behind-the-scenes posts.
Themes: Use recurring themes or series.

Visual Content: Use high-quality images and
videos.

Captions: Write engaging, relevant captions.
Mix humor, storytelling, and calls-to-action.
Hashtags: Research and use relevant
hashtags.

Collaborations: Partner with other artists or

Influencers.
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Expert Insights:

Posting consistently at the same times can
boost engagement.
Use behind-the-scenes content to humanize

your brand and build deeper connections.

Efficiency Boost:
Tools like Hootsuite can help you schedule
and manage posts across multiple platforms.
Use apps like VSCO or Adobe Spark for high-

quality visual content.

Practical Examples:
Content Calendar: Schedule posts around
album releases, tours, and special events.
Themes: "Throwback Thursdays" — share old

gig photos or music journey milestones.
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Condensed Knowledge:
Respond to Comments: Show appreciation by
responding to fans.
Engage with Other Accounts: Comment, like
posts from fans, collaborators.
Live Interactions: Host live Q&A, performances, or
studio sessions.

Contests and Giveaways: Encourage
engagement with prizes.
User-Generated Content: Share fan-created
content.

Expert Insights:

Personal replies can turn casual fans into loyal
followers.

Use polls in Stories or tweets to engage your
audience.

Efficiency Boost:
Set aside time daily to interact with fans.
Use engagement tools like Later or Bufter.
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Practical Examples:
Live Interaction: "Join me live at 6 PM for a studio
session and QKRA!"
Contest: "Share a video of you singing my latest
single for a chance to win merch!"

Visual Aids:
Chart of best times to post and engage on various
platforms.
Example engagement flow.
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Condensed Knowledge:
Visual Consistency: Use consistent colors, filters,
styles.
Logo and Branding: Incorporate logo and
branding elements.
Theme: Establish a visual theme reflecting your
music and personality.
Templates: Create templates for recurring posts.

Expert Insights:
Consistency in visual branding helps in creating a
recognizable image.
Use mood boards to define your aesthetic.

Efficiency Boost:
Use tools like Canva or Adobe Spark for creating
templates.
Predefine filters and color palettes to maintain
consistency.

AN\\N



V//4

,
SHORTCUT
Practical Examples:
Theme: Dark, moody visuals for a gothic rock
artist.
Template: Consistent layout for concert
announcements.

Visual Aids:
Mood board example for a music artist.
Before-and-after examples of using consistent
branding.
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Condensed Knowledge:

Tone: Define your tone and keep it consistent.
Language: Use language that resonates with your
audience.

Storytelling: Share personal stories and
experiences.

Authenticity: Be genuine and transparent.
Expert Insights:

Use a mix of professional and personal posts to
maintain authenticity.

Share the story behind your songs to build deeper
connections.

Efficiency Boost:

Draft a style guide for your brand voice.

Use storytelling frameworks to craft engaging
pOosts.
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Practical Examples:
Tone: Humorous and humble for a pop artist.
Storytelling: "This song was inspired by a tough
period in my life.."

Visual Aids:
Diagram of different brand voice tones.
Example post highlighting brand voice
consistency:.

AN\\N
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Logo and Icons
Condensed Knowledge:

Reflect your musical style and persona.
Versatile design for various sizes and formats.
Primary and simplified versions, plus black and
white.

Expert Insights:

Logos should be scalable without losing detaill.
Simplified icons enhance brand recognition on
social media.

Efficiency Boost:

Use vector graphics for easy resizing.
Keep it simple — intricate designs can get lost at
smaller sizes.

Practical Examples:

Think of The Rolling Stones' tongue logo — iconic

and easily recognizable.
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Color Scheme
Condensed Knowledge:

Primary (2-3 colors) and secondary colors.
Ensure consistency with a color palette guide.
Expert Insights:

Colors evoke emotions; choose ones that
resonate with your music.
Efficiency Boost:

Use color tools like Adobe Color to refine your
palette.

Practical Examples:

The use of purple and gold in Prince's branding to
evoke royalty and luxury.

Visual Aids:

Color wheel showing primary and secondary
choices.
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Typography
Condensed Knowledge:
Unigue and readable primary typeface for
headings.
Complementary secondary typeface for body
text.
Expert Insights:
Limit fonts to 2-3 to avoid visual clutter.
Efficiency Boost:
Use Google Fonts for accessible and web-friendly
typefaces.
Practical Examples:
Metallica’'s bold, jagged typeface matching their
heavy metal image.

AN\\N



V//4

NSy
* Sx )
SHORTCUT|

Imagery and Graphics
Condensed Knowledge:
Consistent photography style (candid, studio,
vintage).
High-quality images that align with your brand’s
message.
Expert Insights:
Authenticity is key; fans connect with real,
unpolished moments.
Efficiency Boost:
Use preset filters to maintain consistency across
Images.
Practical Examples:
Billie Eilish's green and black color scheme and
candid photoshoots.
Visual Aids:
Before-and-after images showing the impact of
consistent styling.

AN\\N



V//4

SHORTCUT]

Q u..5 S

Brand Templates
Condensed Knowledge:
Social media, press kits, and email newsletter
templates.
Include logo, color scheme, and typography.
Expert Insights:
Templates save time and ensure brand
consistency.
Efficiency Boost:
Create reusable templates in Canva or Adobe
Spark.
Practical Examples:
Consistent use of templates by artists like Ariana
Grande across social media.
Visual Aids;
Template examples for Instagram posts and press
releases.
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Video Content
Condensed Knowledge:
Branded intros and outros.

Consistent filters, color grading, and typography.

Expert Insights:

Thumbnails should be engaging and branded.
Efficiency Boost:

Batch process video content to maintain a
cohesive look.
Practical Examples:
Drake's consistent use of certain color palettes
and fonts in his music videos.
Visual Aids:
Sample thumbnails and storyboard layouts.
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Merchandise and Packaging
Condensed Knowledge:

Designs that fans want to wear.
Packaging that reinforces your brand.
Expert Insights:

Merchandise should be high-quality to enhance
fan loyalty.

Efficiency Boost:

Use eco-friendly materials to appeal to
environmentally conscious fans.
Practical Examples:

Beyoncé's Ivy Park line — stylish and reflective of
her brand.

Visual Aids:

Mock-ups of merchandise and packaging
designs.
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Condensed Knowledge
USP: Your unigue sound, image, and message
that set you apart.

Target Audience: Detailed customer avatars
including demographics, psychographics, and
behavior.

Brand Story: A compelling narrative with personal
anecdotes, struggles, and successes.
Mission and Vision: Long-term goals and the
ImMpact you want to make.

Expert Insights
USP: Focus on what makes your music and
personality distinct. Avoid clichés.
Audience: Use social media insights and fan
interactions to refine your avatars.

Story: Authenticity resonates. Share real
experiences to connect emotionally.
Mission:; Align your mission with your music and
community values.
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Efficiency Boost
USP: Conduct surveys and analyze feedback to
identify your strengths.

Audience: Use tools like Google Analytics and
social media analytics for precise data.
Story: Create a concise and compelling elevator
pitch.

Mission: Regularly review and update your
mission statement to ensure relevance.
Practical Examples
USP: Think Billie Eilish's unique voice and style.
Audience: Targeting Gen Z through TikTok.
Story: Eminem’s rise from struggle to success.
Mission: Bono's blend of music and activism.
Visual Aids
USP Chart: Compare your unigque elements
against industry normes.

Audience Persona Templates: Visual profiles of
your ideal fans.

Story Timeline: Key milestones in your career.

Mission Board: Vision statement and core values.
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Condensed Knowledge
Visual Identity: Professional logo, brand colors,
fonts, consistent visual style.

Music and Lyrics: Consistency with brand identity.

Photography and Videography: High-quality
promotional materials.
Social Media Content: Regular, engaging posts
tallored to each platform.
Website and Blog: Professional site with regular
updates.
Expert Insights
Visual Identity: Invest in professional design
Services.
Music: Align your lyrics and themes with your
brand message.
Photography: Collaborate with photographers
who understand your brand.
Soclial Media: Use analytics to determine the best
times to post.
Website: SEO optimization to improve search
engine ranking.
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Efficiency Boost
Visual I[dentity: Use brand guidelines for
consistency.
Music: Create a template for songwriting that
reflects your brand.
Photography: Batch-create content to maintain
consistency.
Social Media: Schedule posts using tools like
Hootsuite.
Website: Regularly update content and ensure
mobile optimization.
Practical Examples
Visual I[dentity: Drake's OVO brand.
Music: Taylor Swift's autobiographical songs.
Photography: Beyoncé's consistent high-quality
visuals.
Social Media: Cardi B's engaging Instagram
presence.
Website: Kanye West's minimalist site design.
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Condensed Knowledge
Social Media Platforms: Instagram, Facebook,
Twitter, TikTok.
Streaming Services: Spotify, Apple Music, Amazon
Music.
Email Marketing: Build and engage with an email
list.
Live Performances: Schedule and promote shows
and tours.
Merchandise: Design and sell branded
merchandise.
Expert Insights
Social Media: Tailor content to platform-specific
audiences.
Streaming: Regularly release new music to stay
relevant.

Email: Personalize emails for better engagement.
Live Performances: Create memorable
experiences to build a loyal fanbase.
Merchandise: Limited edition items create
exclusivity and urgency.
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Efficiency Boost
Social Media: Use automation tools for consistent
posting.
Streaming: Use analytics to track performance
and optimize releases.

Email: Use email marketing tools like Mailchimp.
Live Performances: Use event management
software.

Merchandise: Partnher with reliable suppliers for
quality and timely delivery.

Practical Examples
Social Media: BTS's ARMY engagement on
Twitter.

Streaming: Chance the Rapper's independent
release strategy.

Email: Lana Del Rey's personalized newsletters.
Live Performmances: Ed Sheeran’s intimate concert
setups.

Merchandise: Travis Scott's Cactus Jack merch
drops.
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Condensed Knowledge
Digital Ads: Targeted ads on social media and
@felele][=}
Influencer Marketing: Collaborations with relevant
influencers.
Traditional Media: Advertising in relevant
magazines, radio,and TV.
Expert Insights
Digital Ads: Use A/B testing for ad effectiveness.
Influencer Marketing: Vet influencers to ensure
brand alignment.
Traditional Media: Focus on outlets with a strong
audience overlap.
Efficiency Boost
Digital Ads: Use retargeting to maximize ad
spend.

Influencer Marketing: Create clear guidelines for
influencer collaborations.

Traditional Media: Negotiate package deals for

better rates.
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Practical Examples
Digital Ads: The Weeknd's After Hours campaign.
Influencer Marketing: Olivia Rodrigo’s TikTok
influencers.
Traditional Media: Lizzo's mmagazine covers and
Interviews.

Visual Aids
Ad Performance Dashboard: Track and analyze
ad campaigns.
Influencer Roster: List of potential influencers with
engagement stats.
Media Plan: Schedule and budget for traditional
media ads.
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Condensed Knowledge
Industry Collaborations: Joint projects and tours
with other artists.

Brand Partnerships: Collaborations with fashion,
tech, and lifestyle brands.
Community Engagement: Local events and
charity work.

Expert Insights
Industry Collaborations: Look for artists with
complementary styles.

Brand Partnerships: Ensure brand values and
audiences align.

Community Engagement: Authentic
engagement builds stronger local support.
Efficiency Boost
Industry Collaborations: Use platforms like
Songtrust for collaborations.

Brand Partnerships: Develop a partnership pitch
template.

Community Engagement: Schedule regular
community events.
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Practical Examples
Industry Collaborations: Lady Gaga and Tony
Bennett's album.
Brand Partnerships: Rihanna's Fenty
collaborations.
Community Engagement: Chance the Rapper’s
work in Chicago.

Visual Aids
Collaboration Matrix: Potential partners and
benefits.
Partnership Pitch Deck: Visual presentation for
brand pitches.
Community Engagement Plan: Calendar and
ImMpact metrics.
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Condensed Knowledge
Press Kit: Bio, photos, music samples.
Media Outreach: Relationships with journalists
and bloggers.
Interviews and Features: Opportunities in print,
online, and broadcast media.
Expert Insights
Press Kit: Keep it updated with the latest
achievements.
Media Outreach: Personalize pitches to
journalists.
Interviews: Prepare talking points that reinforce
your brand.
Efficiency Boost
Press Kit: Use online tools like Canva for
professional design.
Media Outreach: Use media databases like Muck
Rack.
Interviews: Practice mock interviews to refine
your message.
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Practical Examples
Press Kit: Beyoncé's comprehensive press
materials.
Media Outreach: Billie Eilish's strategic media
relationships.
Interviews: Adele’'s engaging and authentic
Interviews.

Visual Aids

Press Kit Layout: Professional design template.

Media Contact List: Organized database of
Journalists and bloggers.
Interview Prep Guide: Key points and potential
guestions.

AN\\N



BRAND METRICS
AND ANALYTICS
o ) IR )
M ( )y e )
A > M 2
A ( Y M >
¢ e M )
o C 0 M >
A ( ) M )
A e MG )

AN\\N



NSy
SHORTCUT
X

V//4

AN\\N

Condensed Knowledge
Social Media Analytics: Monitor engagement, reach,
growth.
Streaming and Sales Data: Track streams, downloads,
sales.

Website Analytics: Monitor traffic and user behavior.
Advertising Performance: Review ad campaigns.
Fan Feedback: Collect and analyze feedback.
Expert Insights
Social Media: Use insights to optimize posting
schedules and content.

Streaming: |dentify trends and popular tracks for future
releases.

Website: Improve user experience based on analytics.
Advertising: Adjust targeting and creatives based on
performance.

Fan Feedback: Regularly engage with fans to gather
iInsights.
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Efficiency Boost

Social Media: Use tools like Sprout Social for detailed
analytics.
Streaming: Use platforms like Chartmetric for
comprehensive data.
Website: Implement Google Analytics for in-depth insights.
Advertising: Use metrics to refine and focus ad spend.
Fan Feedback: Conduct regular surveys and Q&A sessions.

Practical Examples
Social Media: Analyzing Instagram engagement rates.
Streaming: Tracking Spotify playlist additions.
Website: Monitoring bounce rates and page views.
Advertising: Evaluating Facebook ad performance.
Fan Feedback: Using Twitter polls for real-time feedback.
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Visual Aids
Analytics Dashboard:
Centralized place for all metrics.

Streaming Report: Visual representation of data trends.

Website Heatmap:
Visual of user interaction.
Ad Performance Chart: Detailed breakdown of ad
effectiveness.

Feedback Summary:
Visual overview of fan feedback trends.
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It's Scientifically Proven That
Creative Artists Are Always Curious.
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And I'm Guessing That YOU ARE
One Of Those Artists.

So, If YOU ARE a Curious Creative,
Here's a Link to My #1 Selling ‘Shortcut’
Program That Includes my
60 Minute Branding Masterclass.

1 of 29 Video Trainings
Sy

DONT UNDERSTAND h ' pr H=
BRANDING? -» " : '
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e ST e e R

You've already came this far in the
ebook, and you're already here.
So why not check it out?

All you have to do is click

» /2 CLICK HERE TO SEE )\
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